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LONG GONE

“Can you know with certainty whether you are awake or asleep and dreaming?
“There are key indicators in your dream state that make you believe that your experience

is real.  In a dream, you become preoccupied with these cues, and you get carried along by the
feeling.  You are immersed in the narrative.  If you engage any of these indicators, you realize
that they are as shallow as the façade of a Hollywood set.  You can only carry on the
interrogation for so long.  However, you still want to believe.  And you think that there is this
connection between the real world and this appealing façade.  You are looking for the portal to
this other world.  You are walking the thought corridor.”

“Does the thought corridor provide means to influence behavior in a significant manner.
This change goes beyond simple allegiance to basic principles. It means taking chances. Such
risks need to be based on a sense of confidence about individual action. This and understanding
can develop overtime. With this development, a person has greater control over behavior. There
are critical factors that challenge such efforts. People are conditioned to play conventional rules.
And they associate their growth with such beliefs. Time and time again they continue to make
decisions based upon such narrow frames. They find themselves going along with the status quo.
In some cases, even believe that such conformity is a form of free expression. Or over there are
all kinds of personal habits that are reinforced by these beliefs.” 

“People choose according to the influence of the sweet tooth. They make decisions based
on simple plans. It starts with cereal and candy. As a person gets older, the same desires are
applied to sports cars and diamond rings. Even if the individual is in a hock for life, personal
development is built upon this faith. The seduction can be more complex. The lovely face of a
pet dog already warmed the heart. It's one step away from a baby. As people raise their children,
they repeat the same form of conditioning. The child becomes an excuse for all the same games
that occurred for the parents. There's so many ways that marketing can take advantage of this
model. The rewards have to be packaged attractively. In many cases, the appeals are connected to
personal development. The individual acquires a closet full of tools that reinforce the
conditioning process.” 

“The individual becomes enslaved by these objects. It is all part of the role-play. These
roles are defined very recently. And people are willing to submit again and again. Sometimes
there seems a little alternative. Some guys can get good at this. They are constantly putting on
masks and changing their personalities with a small investment, they can seem like millionaires.
And they have billion dollar dreams. No wonder, it all seems so seductive.”

“It's all about filling out the menu. If the consumer thinks that she has numerous choices,
she'll stick with the plan. It will motivatr her excitement. She'll benefit from the experience.
She'll give her a life for this dream. Many guys can take it further they can add to their flattery. It
becomes a special kind of commitment. He'll show just enough flash to excite her. She'll fall for
it. And he'll let her take it from there. She'll dream of a beautiful home and children. She'll
completely surrender to the dazzle. None of this is based on actual communication. There is
always this implication of a wild ride. And she'll join on in.”

“I was imposter. In a sentence overtime cell should've known as the doctor promise their
promise, his promise. It seem to be permanent; it's really temporary music. All of her emotion is


